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00 O O it cannot discontinue because of thetemporarily attained quality result. It also implies a seamless or flawless
process inwhich it is possible to identify and do away with the constraints of a supply which spoilthe tourism
product and are responsible for direct and indirect losses to the company ordestination.” Satisfaction™ introduces
the elements of subjectivity in quality perception.According to their characteristics, customers have different
requirements andexpectations. Informed quality-driven marketing caters to these characteristics andattempts to
identify consumers according to the different types and levels of perceivedquality.” Legitimate” brings into the
analysis the elements of rights and entitlement.Consumers cannot expect to receive more than what they
remunerate by payment or whathas been determined by social and environmental limits. The role of tourism
plannersand entrepreneurs is to relate quality types and levels to remuneration and externallimitations. The notion
of "needs" follows on the concern for legitimacy and looks for satisfyingpeople's basic and vital needs which should
never be overlooked while bringing intotourism projects and programs the other aspects with a view to introducing
attractions,strengthening experience, etc. The needs are primarily related to the underlying qualitydeterminants,
although over time the expectations related to the type and volume of"basic needs" change and usually increase.
Basic needs of the past are not exactly the basic needs of today. The notion of "product requirements” emphasizes a
need to relate a single serviceand facility use to the whole product and the total tourism experience. One good
quality service is not sufficient to give rise to tourism product quality perception, although an excellent service may
positively impress the consumer to make him or her close their eyes to shortcomings and defects experienced
elsewhere in the tourism product.The term " service requirements” relate quality to its human, personal and
personnel dimensions which are often intangible and apparently difficult to measure,evaluate and quantify in
contrast with the physical attributes of tourism facilities which are used primarily in facility classifications or
grading. However, certain serviceele ments are quantifiable, for example Waiting time, frequency of service [J e.
g.cleaning , the number and type of services included in the basic price, etc.
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