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00000000000 Intercultural communication skills are essential for businesspersons in today’ S
market.The increase in globalization in the last few decades has changed the way people view the world and
conduct business in that world[J Economic globalization generally results in individuals from one culture working
not only with[J but also for individuals from another culture.Business schools have a responsibility to prepare their
students to be ef fectiveintercultural communicators.Many business school.the U.S.have begun toincorporate
intercultural Communication into their curricula through individual chapters(] research projectst] semester-long
coursest] study abroad programs] and other methods.However.it seems that the students in China sometimes are
more interested in learning about business and professional knowledge than in learning about the process of
intercultural business communication.Effective international business communication skills are the backbone that
supports many transactions of businesses throughout theworld. The ability to communicate effectively gives both
businesspersons and the irorgan izations tangible benefits.[]1 [ The goal in learning should therefore be to increase
the students communicative competency skillsC] which would.include not only linguistic competencies but
alsosociolinguistic competencies. The students should also be taught to become culturallya ware in the learning
process and to not only know[ but also understand how and why it is important to develop the communicative
skills that wil help them to interact with people from other cultures.This is especially important to students who are
majoring in international business or foreign language studiesC] where there is an urgent need forhighly developed
interpersonal communication skills and intercultural business communication competence.
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